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INTRODUCTION

VIEWER’S PROFILE

Core Target : 2049 4

Coverage = Median Age : 36M| " T2 BG/MRA 25%
CATV 1,421%¢ " Median Gender Ratio : O3 64%/= 36% m 2 SH49%
IPTV 1,2032t » Median HH Income 3008 ! + 55% S Ol : 44%
Skylife 4348t
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